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2015 AMERICAN WAGYU ASSOCIATION CONFERENCE

E c o n o m i c s a n d Te c h n o l o g y

Ocala, Florida
October 21 - 23, 2015
Annual AWA Conference
Central Florida is a major convention and family vacation destination as well as
being a major agricultural center for the state. Ocala, Florida, frequently referred
to as the "Horse Capital of the World" is an ideal location to host our 2015
Conference. Ocala is no more than a 90 minute drive to the Gulf of Mexico,
Atlantic coast, Disney World, or Universal Studios in Orlando. Fishing, golfing,
and beaches are in abundance with a year round warm and temperate climate.
Our Conference temperatures in October should range from 68 to 85 degrees.
It doesn't get much better than this!

www.wagyu.org

+1 208-262-8100

office@wagyu.org
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TWA STEAKS ARE HIGH PICTURES
from Howard & Donna Kay

Grow The Show
Wow! We got back a lot of really positive input following our surveys on the National
Western Stock Show (NWSS) in Denver. Most members want to continue in Denver and
want to “Grow the Show”. The next step is to insure that we register our animals for our
halter show. That’s what we have on the books right now, and we are moving forward with
the proposed carcass contest. We’ve also scheduled meetings with the NWSS to secure a
trade show booth in the Hall of Education to reach out more directly to the public. This will
be a tough one as there’s a waiting list, but at least now we’re on that list. Right now we’re at
the point where we need your commitment to show in Denver as we build the Wagyu breed
to a position of solid industry recognition.
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WHY THE NATIONAL WESTERN
Pulling out of the NWSS event would do a lot of harm
to the breed but the problem has been the lack of
participants which results in a weak show. BUT, and
there’s a big but, some members have participated and
have done quite well as a result. Ken Tew took his
Denver champion bull to the TWA sale in Salado
and walked away with $15,000. Then he took the bull
planned for next years show and got $8,000 for it.
The message is simple - win a class and make money.
Did you know we have 100 possible classes for the
Wagyu show next year in Denver.? Oh yeah did I
mention Mercedes Danakas is planning Mile Hi- III sale
right after the show?

Grow The
Show
We mentioned earlier that a carcass
contest was in the works. What the
Association needs now is some
volunteers to help out with the details,
and provide a continuity of operation.
If you’d like to volunteer please contact
either Don Brown or Michael Goodell.

WAGYU CATTLE BUYER$
A Bar N Ranch
contact Cade Nichols 972-978-9296

Jackman Florida Wagyu Beef
contact Mark Hoegh 903-910-9121

A to Z Feeders
contact Jim Skartvedt 712-243-4515

Mishima Reserve Wagyu Beef
contact Shane Lindsay 208-941-3793

Agri Beef
contact Office 208-338-2500

Morris Stock Farm
contact Joe Morris 806-922-5274

Imperial Wagyu Beef
contact Lawrence Adams 402-426-8512

Raines Farm, LLC
contact J.R. Hayden 318-791-9402

* If anyone else is in the market for stocker calves, feeder calves or fats just send us an e-mail with
your contact information and we’ll post you to our buyers list. *
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A GOLDEN OPPORTUNITY
from the editors desk, Paul Redner

We’ve all heard, and many of us have directly
experienced the tremendous drought that hit the
southwest and south central U.S. just a couple of years
ago. Most of you also know that as a result of that
drought the U.S. cattle herd was severely reduced.

Now we’re rebuilding. Driving around the country you’ll
see heifers being turned out literally everywhere. The
numbers are verified with USDA reports confirming
herd growth. So what’s that mean to a Wagyu breeder?
Simply this! Your bulls have never been more in
demand than they are right now. Everybody, and I mean
everybody, is looking for heifer bulls. I sold all my bull
calves and as a fall calfer I’ve rented out my own herd
bulls for spring calfers. I talked with a breeder in Texas,
he had bought 30 Wagyu bulls for resale anticipating a
demand and he’s been selling those bulls fast. The point
is that if you have any bulls you need to sell, just put
them on the internet, the Wagyu website, or put up on a
notice in your local sale barn. Whatever you have to do.
Do it. The opportunity has never been better.
A word of CAUTION, the commercial cattleman
probably doesn’t care about Wagyu genetics and
the characteristics of different strains. Commercial
cattlemen are looking for a bull that will make it an easy
calfing for their heifers. Check your local markets for
pricing and if you’re comfortable go for it. The market
has never been better and it’s an excellent opening to
let the industry know the positive aspects of our breed
after calving.
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COLOR

from the editors desk, Paul Redner

It seems every time we check Wagyu facebook or have
a meeting somebody wants to talk about color. There
appears to be two or more schools of thought on the
color of Wagyu animals. The Japanese recognize a
brown (we call them red) and a black strain, and don’t
intermix the strains. Now in this country we have two
or you could say two and a half strains. There’s Black,
Red, and then Akaushi. In this country Akaushi, which
simply means red cow in Japanese, has achieved its own
breed status with some clever marketing. Akaushi actually is a red Wagyu.
The AWA recognizes both the red and black lines but
the problem seems to come when we combine the two
lines. Some say that they’re both Fullbloods so the offspring should be a Fullblood. Some say that this cross
should be an F-1 and not associated with either line
except as an F-1.Some say that if it has a black hide it
should be registered as a black because it was the result
of two Wagyu Fullbloods.
Now in all likelihood if we had a red/black cross and
if it came out black it could be a stouter animal than
the straight black animal. This is true in as much as the
red Wagyu has in it’s history a Simmental base. The Red
line is noted for heavier bones and more frame than
the black line and the impact of such an animal within
the black Wagyu community would be very significant.
On the other hand a red animal from a red/black cross
could well be disposed to finer marbling but may have

physical characteristics of the Black line.With that being said we’ve heard from members who say if the calf
comes out red then it has to be red and if black then it’s
a black, the animal should be recorded only by it’s color.
Others say the prodgeny should be identified as the
result of the two different lines being crossed.
Initially the AWA duplicated the Australian system and
called the resulting animal color as a composite, which
created a huge out cry although it’s difficult to understand why. They’re really two different lines with different makeup and certainly different characteristics. The
Association accepted the composite as a Fullblood but
did note the heritage with the composite notation. Now
we’ve regressed to a simple, and easily missed, notation
on the registration paper. Is this not deliberately deceptive? Shouldn’t we be a little more forthright and honest
in our presentation? In the real world composites go for
a premium. Why wouldn’t a producer want the composite label? Why are we trying to hide our identification of
the combination? Just some thoughts.

Akaushi on
Mt. ASO
Photo from
akaushi.com
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OPPORTUNITY IS KNOCKING
from the editors desk, Paul Redner

We here at the AWA we’ve been talking extensively
about EPD’s (Expected Progeny Differences) and their
importance to the breed. Most everyone agrees as to
the importance of this information, but the problem
has been, how do we collect the data. We can all send in
our birth weights, weaning weights and 365 day weights,
but the opportunity to step up a progeny evaluation has
been a challenge lately.
From time to time the Association or a member is
contacted by a large rancher who would like to
“experiment” with Wagyu cattle. Perhaps he’s heard
about Wagyu and would like to try them on his first calf
heifers, or he’d like to incorporate them in a specialty
program. This happened recently when a rancher with

500 Angus cows wanted to get 20-25 Wagyu bulls
and he wanted them now. Well nobody had that many
“now” and even a quick canvas couldn’t produce that
many on such short notice. It’s also unlikely that in the
near future we could meet such a request.
Well, Jerry Reeves and Ralph Valdez put their heads
together (not a pretty sight), and have come up with an
idea. We’re looking at making some Wagyu Bulls
available via a semen pool that prospective participants
may use. Details are being worked out by the Breed
Improvement Committee, and we hope to have the
program put together shortly. We’ll keep you posted.

FROM RANGER TO RANCHER
Here’s an interesting and a somewhat different look at
yet another Wagyu operation. True the cattle are not
really the focus of the story, but they sure come across
as gentle. Josh Eilers handles himself well and is
indeed a positive spokesman for his cause and the
Wagyu breed.
Watch here:
www.youtube.com/watch?v=g-kSvUrXzr0
Read here:
www.texasfarmbureau.org/emag/TxAg/TxAg050115/
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ULTRASOUND, A USEFUL TOOL?
from the editors desk, Paul Redner

We’ve all heard a lot about using ultrasound technology
in your cattle operation, but how many understand just
what this tool can and cannot do.
Ultrasound came to the veterinary area from the
human side. Most of us became familiar with this
tool as it revealed a fetus in different stages of
development as pregnancy progressed. The transition
to the veterinary area followed this route and the Aloka
500 often became the tool of choice in assessing
pregnancy in cattle and horses. Cattlemen and Vets
soon began looking for different ways to utilize their
investment and the feeding industry presented them
with an excellent opportunity of selling fed animals on
the grid, which can be very rewarding. It would be
especially so if one knew ahead of time, if selling on
the grid was going to have a positive outcome.
Photo by St. John Barned-Smith

Let’s look at a typical grid that rewards choice, yield
grade three, as the desired outcome. Ultrasound
allows the producer to check the backfat, to determine
yield grade and to check the marbling, to determine the
quality grade. If a feed lot operator determined that a
given animal would be choice on the grid and not get
punished for too much backfat, then he’d sell on the
grid. If, on the other hand, the animal had little
indication of intramuscular fat (IMF) or thick backfat then he would be sold live weight. Sounds simple,
but maybe not. If the choice, select spread was close
and the select animal could be sold live weight at only
let’s say $2.00 a hundred less than choice, it probably
wouldn’t be worth ultrasounding the animal. So as in
all things “it’s about the money”. If the premium was
great enough to cover the cost of ultrasounding then
the feedlot operator would employ ultrasound as a very
valuable tool. If not he will have to pass.
Another area where ultrasound has been really helpful
is in the selection of heifers. IMF is particularly well
read in younger animals, and early on there was a lot of
chasing of IMF to the point that the Rib eye area was
ignored. Now we know that both of these elements can
be used in the selection of heifers.
Can Ultrasound be used as a tool in determining
degrees of marling in the finished animal, that is the
differentiation of prime on either a Japanese or
Australian scale? Probably not, even in the hands of a
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ULTRASOUND (CONT.)
skilled operator, and yes the skill of the operator
makes a big difference. The degree of sophistication
of portable ultrasound equipment combined with the
extensive scatter associated with abundant IMF makes a
specific reading difficult at best. Rib eye area and backfat
are objective measures and %IMF is subjective at best.
In an article from seedstockcentral.com.au it’s stated
that the %IMF EBV has now been withdrawn as
the Wagyu Collaborative Genetic Research Project
confirmed that the ultrasound scanning Intramuscular
Fat Percent measure is lowly correlated (0.2) with
Wagyu end-point carcass marbling.

Graham Truscott, executive director of the Australian
Wagyu Association, said “With stock being scanned
at about 12-14 months of age, and Wagyu fed to 30
months of age, the intramuscular fat breeding values
did not accurately reflect the sire potential and could
not genetically predict marbling.” - http://www.stockandland.com.au/news/agriculture/cattle/general-news/
wagyu-ebvs-to-boost-production/2728379.aspx
This pretty well summed up the emerging world view
of the use of ultrasound in genetic prediction in this
area. The emergence of DNA and the determination of
heritability in this and related areas (eye muscle area, and
marbling firmness) indicates the use of DNA will be the
preferred method of establishing EPD’s in the future.

WHY WAGYU SHOULD RECORD WITH BREEDPLAN - 3 PART SERIES
from the editors desk, Paul Redner

Selecting Animals for Use in a Breeding
Program (Part 2)
Given the relationship between the genetic superiority
of the animals that are selected to become parents and
the rate of genetic improvement that is achieved, it is
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imperative that the most genetically superior animals
available are selected for use within a breeding program.
So how do we identify which animals are genetically
superior? If we are selecting a bull to join from a herd
of yearling bulls, how do we ensure that the bull we
select will be the one with the best genetic package so
that the subsequent genetic improvement is maximized?
The first complication that can cause difficulty when
trying to select the most genetically superior animal is
the fact that it is challenging to “see” many of the traits
that influence the profitability of a beef enterprise. For
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BREEDPLAN (CONT.)
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The influence of non-genetic factors on the
performance of an animal limits our ability to select
animals simply by assessing them either visually or
by using objective raw performance measurements in
isolation. While astute cattleman may be able to adjust
for differences in some of the non-genetic effects such
as nutrition and age, there are still other non-genetic

So how do we get around these complications to
ensure that the animal we select will be the one, the
best genetic package? Remember, we are not trying to
select the animal with the best performance, but rather
the animal whose progeny will perform the best. This
is where tools like BREEDPLAN can be used to assist
with our selection decisions.
on

The challenge of not being able to “see” many of
the important traits can be overcome somewhat by
objectively measuring the performance animals (eg.
using an ultrasound scanning machine to measure the
amount of Rib Eye Area (REA) a bull possesses),
however the second complication that needs to be
considered when selecting animals for use within a
breeding program is that the performance of an animal
is influenced not only by its genetic merit but also a
raft of non-genetic factors. These include things like
nutrition, disease status and age. The implication of this
is “what you see is not necessarily what you get” and so
it’s imperative that selection decisions are based on the
genetic differences between animals if genetic
improvement is to be achieved.

effects that cannot be accounted for that will cloud any
selection decision. Research has demonstrated that even
when all the known non genetic differences between
animals are accounted for, only a relatively small proportion of the remaining differences in performance
between animals are passed on to the progeny of these
animals. For the technically minded, the proportion of
the difference that is observed in the progeny is referred
to as the “heritability” and varies from trait to trait.

American

example, it is hard to tell what level of marbling a bull’s
progeny will have or how fertile his female daughters
will be compared to another bull simply by assessing
them visually. In reality, for a lot of the important traits,
visual selection only allow’s us to select animals on what
we think is there.
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Part 3 of the series will be in the June
edition of the AWA eNEWS
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A Wagyu Event

June 6th 2015
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Only 30 minutes from the world famous
music city, Branson!

Industry Speakers Include:
JDA, Inc Management & Promotion: Marketing your Wagyu genetics & program promotion
Sexing Technologies: Growing herd with SexedULTRA semen products, Growsafe feeding
Imperial Beef: Meat supply, F1 market
Michael Beattie: Head of AWA, speaking on the importance of Breedplan & EPD tracking
Dubas Cattle Co: Oﬀering full equipment setups, silencer chutes
Dr. Jimmy Horner, Consulting Nutritionist of Protocol Technologies, Inc:
Nutritional components of successful Wagyu feeding programs
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WAGYU FEEDING IN OZ
We’ve often looked to Australia to see where the
Wagyu business may be going in this country in the
future. Well in the land down under 12 of the top 25
feedlots now include Wagyu cattle in their inventories.
In fact eight of the top ten feeders in that country
include Wagyu in their feeding operations. The top two
feedlots feeding Wagyu exclusively house 16,000 and
17,500 head respectively.

Over the whole industry Wagyu currently occupies close
to 10% of feedlot space. A somewhat negative aspect
of feeding Wagyu might involve the turnover rate, with
Wagyu turning over, often at a rate of less than one a
year, versus the regular rate of 5.5 times per year.

Grow The Show
Concerned about transport to the National Western in Denver? We recently ran across a
young lady at the Steaks are High sale in Texas who might be of some help. Her name is
Jamie Bryce and she hails from Iowa, but basically she covers the country. Jamie has a 1 ton
Dodge Pickup and a 32 foot trailer, and she moves smaller lots of cattle around the country
as needed. Support of the Stock Show is a natural thing for her and she would be glad to
pull together members to make the trip very cost effective for all concerned.
Contact Jamie at - 641-414-2272
Pooling resources with other members may be a solution as well. Talk to your friends and
members in your area, a joint venture could work for you.
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CattleFax thought you and others in your organization might be intereseted in attending the upcoming Coporate
College sheduled for July 22-23. This is a great opportunity for a new employee, someone who has moved in from a
different industry or for the person wanting more insight into the quickly changing industry.
In our view and the view of hundreds of individuals that have attended the CattleFax Corporate College, the 2 day
session is the most thorough industry seminar available to producers and the agri-business associates. The Corporate
College is an excellent training and educational meeting, offering insight into the most dynamic trends shaping the
beef industry’s future. Participants will gain a thorough understanding of the market sector of the beef industry and
learn to anticipate profit opportunities and pitfalls before they occur. A detailed study of price an profit patterns will
help you to better understand today’s market environment. Furthermore gaining insight into the consolidation and
concentration the industry is experiencing and what that means for the future. All of this information is to assist you
with your day-to-day and long-term business planning.
Tuition for the 2 day session is $790 for CattleFax memeber and $890 for non-members. The Corporate College
will be held in our office located in the NCBA building at 9110 E. Nichols Ave, 3rd floor, Centennial, CO 80112.
Continental breakfast and lunch will be provided both days. Dinner will be provided on Wednesday evening July 22
CattleFax will arrange and confirm your hotel room reservation at the La Quinta Inn & Suites-Denver Tech
Center. The La Quinta Inn has a special rate of $85/night for CattleFax Corporate College attendees. This hotel rate
is in addition to the tuition fee. If you will be arriving late after 6:00pm on the date of arrival you must call the hotel
303-649-9969 and guarantee late arrival with a credit card. Be sure to tell the reservation desk that your hotel
reservation has been made for you by CattleFax. Attendees will be responsible for their own transportation to the
hotel. Transportation will be provided from the hotel to the CattleFax office each day.
Please complete the reservation for at www.cattlefax.com/corporatecollege.aspx and return to me by June 15th. You
can email your form to Leigh@cattlefax.com or fax the form to 303-694-2021. Once we have received your form we
will be sending you confirmation and more detailed information on directions to the hotel. Please call if you have any
questions at 1-800-825-7525. Look forward to seeing you in July!
PLEASE NOTE - The Corporate College dates are subject to change
depending on the number of members interested in the July 22-23 meeting.
Do not book any flights until you receive confirmation from us. Our deadline
for sending you confirmation is no later than June 2nd.

14

Presenting Sponsor

AWA

NEWSLETTER

MAY
2015

may 15, 2015
Feeder Cattle Price 15-May-2015

West & Northwest

CO

wts
9-10
8-9
7-8
6-7
5-6
4-5
8-9
7-8
6-7
5-6
4-5
util
cn/cut
bulls

MT/WY

STEER

CA

NV/UT

WA/OR
AZ/NM
/ID

Central
TX

193-198
208-213
227-233
244-253
282-293
315-327

193-200
208-215
221-229
244-255
282-295
315-329

189-194
200-205
219-225
246-255
268-279
299-311

188-193
199-204
218-224
244-254
266-278
296-310

183-193
198-204
217-224
234-253
266-283
297-317

186-194
197-205
216-225
242-254
264-278
293-309

wts
9-10
8-9
7-8
6-7
5-6
4-5

183-188
202-208
224-233
254-265
295-307

183-190
202-210
224-235
254-267
295-309

188-193
200-206
223-232
247-258
276-288

187-192
199-205
221-231
242-257
275-288

172-192
191-205
213-230
243-256
274-296

185-193
197-206
219-231
240-254
274-289

8-9
7-8
6-7
5-6
4-5

HEIFER

COWS

109-119 105-117 107-115 104-116 105-115 104-114
103-113 98-108 98-106 99-108 93-104 95-107
127-137 126-139 125-138 123-138 123-136 124-142

util
cn/cut
bulls

DON’T FORGET...

West — Feeder cattle prices were mostly
$2 higher. Calf prices were $2 to $3 higher.
Cow prices were $1 to $3 higher.
— Chad Spearman

Southeast

KS/MO

ND/SD

NE

OK

IA

196-200
208-212
223-228
248-255
272-282
313-325

188-195
208-212
220-230
249-258
275-293
300-320

196-201
211-216
224-230
247-256
285-296
318-330

194-199
207-212
225-231
253-262
284-295
313-325

196-200
208-212
223-228
251-258
285-295
318-330

193-198
207-212
225-231
253-262
281-292
313-325

wts
9-10
8-9
7-8
6-7
5-6
4-5

189-193
204-209
217-224
242-252
280-292

186-193
204-210
220-227
238-255
261-290

186-191
205-211
227-236
257-268
298-310

190-195
209-215
227-236
258-269
293-305

189-193
206-211
223-230
256-266
278-290

190-195
209-215
228-237
258-269
293-305

8-9
7-8
6-7
5-6
4-5

STEER

HEIFER

COWS

106-116 109-122 106-116 107-117 117-125 107-117
108-118 100-118 101-111 102-112 108-116 100-110
130-136 133-147 125-135 130-140 143-148 127-137
Central — Feeder cattle prices were steady
to $4 higher for the week, most advances on
heavy weights. Calf prices were steady to
as much as $10 higher. Market cows were
steady. — Troy Applehans

AL

util
cn/cut
bulls

AR

FL

GA

LA/MS

KY/TN

193-197
203-207
218-223
234-241
265-275
288-300

192-196
203-207
218-223
238-245
265-275
303-315

189-193
198-202
213-218
233-240
255-265
283-295

194-198
203-207
217-222
236-243
258-268
285-297

193-197
203-207
218-223
234-241
255-265
288-300

193-197
210-214
225-230
238-245
260-270
272-284

184-188
199-204
217-224
235-245
256-268

184-188
200-205
218-225
233-243
263-275

179-183
192-197
210-217
229-239
255-267

184-188
196-201
213-220
232-242
256-268

184-188
196-201
215-222
232-242
255-267

191-195
200-205
215-222
235-245
256-268

STEER

HEIFER

COWS

110-118 105-115 112-119 114-121 104-114 105-113
105-110 102-112 107-114 108-115 100-110 103-109
135-140 128-138 137-144 138-145 135-145 126-136
Southeast — Feeder cattle prices were
steady to $4 higher for the week. Calf values
were near steady. Market cows were steady
to $2 higher. — Troy Applehans

DATES TO REMEMBER

HOUSE KEEPING RULES

2015
PASSION FOR PRIME		
Springfield, MO
AWA conference - Ocala, Fl		

TIP: Remember to use the exact same Animal ID
(ear tag or tattoo) on your DNA submission forms as
you plan to use for registration. If the numbers and/
or letters are even slightly different, the system won’t
upload the DNA results.
Example: if you put 23 on the DNA form and then
put 23A or ABC 23 on the registration form the
system “sees” this as different animals and won’t
find 23 in our data base.

2016
National Western Stock Show		
Denver, CO
NCBA Trade Show - San Diego, CA

June 6
Oct. 21-23
Jan. 18-23
Jan. 27-29

Thank you for your cooperation. ~ AWA Staff
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